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Abstract 

The integrated approach refers to the process or methods in which the use of new and 

innovative technology and knowledge. Improvement of knowledge of the workers in a 

business workplace also leads to the betterment of productivity and reduction of complexity 

of the various tasks. When pupils have been able to tie their understanding of what they are 

learning in a particular field to a similar piece of information they are acquiring in a 

different one there is integration. For example, learners can integrate principles and skills 

from Reading and Communication with themes from Math or Social Studies that are 

connected. 

 The more traditional, compartmentalized strategy for handling issues is in contrast 

to the interconnected method. By highlighting the relationships between various 

management disciplines as well as operations, it promotes an organizational viewpoint that 

is holistic. This type of approach is becoming increasingly common because of how 

complicated and changing the business community of today is becoming. The combination 

of the media process of digital marketing and the public relationship improves the 

marketing strategy which is one of the main factors of the “integrated approach or IA”.  

 

Keywords- Integrated approach, Social Studies, Compartmentalized strategy, Digital 

marketing. 

 

I.        INTRODUCTION 

The application of an integrated approach or IA in the organizations helps to improve the 

communication betwe1en the organisations and their stockholders. It takes into 

consideration the organization as a whole, understanding the interdependent nature of its 

numerous divisions and roles. It is widely recognized that decisions taken throughout one 

area influence another [2]. In order to deliver the message of a popular and unified brand 

here is to extend the marketing channel and connection all over the world with the help of 

the eye process. The process is helpful and essential to encourage and increase awareness 

among the customer through social media [4].  
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Figure 1: Integrated approach for the marketing strategies  

(Source: 2) 

 

The above figure depicts the implementation of IA in an organisation and it can be said that 

the first stage is to set a proper aim for a business. Investigation and defining the value of 

the product in the current market is the next important stage to developing a proper plan for 

the growth of an organisation [5]. After that preparation and the strategy for the appropriate 

execution make organisation famous among the customers. Hence, the procedure of 

combining promotional materials, public relations, and social media with other types of 

corporate interaction is known as integrated branding.  

 

II.       OBJECTIVES 

The objectives that arise from the core of the study are:  

● To evaluate the efficacy of coordinated advertising initiatives with those of IA 

● To estimate the impacts of combined advertising on the lifetime value of clients, 

loyalty to the company, and engagement 

● To determine the ideal combination of channels for advertising in an extensive 

approach  

● To access the risks and challenges of implementation of IA in an organization  

 

III.       METHODOLOGY 

The implementation of eye in the Social Studies gives an effective result for maintaining 

harmony among two or more things. By using this process in the field of Social Science 

more than two subjects can be linked with each other by improving the concept and the 
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skill of the teaching-learning process [1]. In the study, the importance of has been found by 

following different articles and research papers which give proper descriptions of the value 

of integrated approaches in different fields. A style of instruction and acquisition that brings 

together several subjects to produce an even more cohesive and appropriate education has 

been referred to to be an integrated method of learning [3].  

 
Figure 2: Role of integrative learning  

(Source: 5) 

 

From the figure, it can be set up that to develop a proper curriculum and make a high-

quality assessment the importance of integrative learning is undeniable. With the help of 

this process communication among the learning communities increased and this helps to 

make a proper environment for the team teaching process [8]. In the study the data and the 

information which are used related to the integrating approaches 

 

IV. EFFICACY OF COORDINATED ADVERTISING INITIATIVES WITH 

THOSE OF IA 

With the help of different kinds of advertising channels, the coordinated advertising 

processes synchronized their capability and force to increase the popularity and profit of a 

business. Online advertising platforms are one of the most common and effective channels 

in the current era. Also in the finance sector, the implementation of IA enhances the quality 

of the budgeting process and the analyzation of the CPA every year [9]. For fostering 

financial services, there have been two primary strategies that are Online advertising 

including outgoing and internal channels, such as PPC (pay-per-click) advertisements and 

blogs. Conventional marketing encompasses print, radio, television, and even signage. 
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Figure 3: Value of artificial intelligence in marketing worldwide from 2020 to 2028 

(Source: 11) 

 

From the above statistical graphs, it can be described that the marketing revenue process is 

increasing way to the implementation of IA strategy and artificial intelligence in the 

marketing sectors. The marketing fellow will be 107.54 billion US dollars by the year 2028. 

The amount is high as compared to the marketing revenue in the year 2020 which is 12.05 

billion US dollars. Therefore, it can be clearly said that the role of coordinated advertising 

made a great impact on the application of IA in the finance sector.  

 

V.  IMPACTS OF COMBINED ADVERTISING ON THE LIFETIME VALUE 

A product or service that has a greater value to customers over their lifetime (CLV) is a 

more valuable one from the perspective of consumers. Furthermore, it can show 

commitment to the brand, product-market fit, and ongoing earnings from current 

consumers.  

 

Boosted Brand Image and Awareness:  Enhancement of awareness about a brand or a 

business is one of the most essential and vital factors to increase the profit rate and the 

annual revenue of a business the unified messaging process through the different kinds of 

advertising and business platform make a brand stronger and recognition about the brand 

among the people worldwide [10]. Application of IA in the process of combining 

advertising games helps to engage more people to a business and improve they are 

reputation all over the world.  
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Increased Customer Engagement: The offline and online maintenance processes in the 

current error give more popularity to a brand which helps to know about the current trends.  

Also, in the financial and education sector the increment of customer engagement improves 

the quality of business [8].  

 
Figure 4: Impact of the combined advertising on customer engagement  

(Source: 7) 

 

From the above figure, it can be discussed that the rate of customer engagement increased 

after the implementation of the combined advertisements process from 61% to 78%.  

 

VI.  IDEAL COMBINATION OF CHANNELS FOR ADVERTISING IN AN 

INTEGRATED APPROACH  

This is to ensure that advertising campaigns can be maintained via social networking sites, 

which regularly but extremely precisely reach prospective customers. Television versus 

radio: It was recently demonstrated that radio listeners are more likely to remember 

television commercials [6]. The changes in the business environment must be the main 

focus area to make a proper channel structure in an organization. There are two main 

methods that are used in the integrated approaches to make a proper channel for the growth 

and development of a business which are the traditional and another is Digital methods.  

Several times of campaigns related to the IA all over the world increase the 

engagement of people towards a business by 300% [3]. The strategies that are included in 

the Integrated Marketing approach are the most affected strategies for the growth of an 

organization which are Coherence, Consistency, Continuity, and Complementary.  
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Figure 5: The integrated business communication method 

(Source: 10) 

 

Figure 5 indicates the four main factors that are included in the integrated business 

communication method which are the promotion of sales, advertising, public relations, and 

personal selling. Following the above four stages of the Integrated Marketing 

Communication process a business can be able to broadcast its brand awareness through 

the direct online marketing system. Improving the relationship between the customers and 

the business helps employee retention and the extension of the new seller of a business [1]. 

Therefore, the IA plays an important role in order to the promotion of the sales rate of a 

business.  

 

 VII.  RISKS AND CHALLENGES OF IMPLEMENTATION OF IA IN AN 

ORGANIZATION  

Decide the benefits and advantages of the implementation of IA in a marketing 

management system there are some risks and disadvantages of this method. The challenges 

and risk in data security is one of the most common Global issues which become a 

drawback of the online business method. In the year 2022 9% of the data information is 

stolen by the credentials [9]. The total amount of businesses that suffered from the issue of 

data security in the year 2020 is $4.35 million.  
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Figure 6: The area of cyber risk of the organisations 

(Source: 9) 

 

The above figure indicates the five risk factors that are faring by the different popular 

brands and organisations which are substantial risk, moderate risk, extreme risk, critical 

risk, and mild risk. Other than the risk in data security the ethical issue for the 

implementation of integration methods in a business becomes one of the most common 

issues [5]. Also, the scarcity of transparency in the process and method of IA is one of the 

common drawbacks and issues suffered by various businesses in the current era. Therefore 

each and every business sector has to be more focused on the generated risk and issue by 

implementation of eye in the organisation.  

 

VIII.  PROBLEM STATEMENT  

There continues to be a knowledge deficit on the specific components determining their 

effectiveness along with how to most effectively utilize them in various organizational 

contexts. This ambiguity produces inconsistent outcomes, with some organizations 

benefitting greatly through these combined strategies while others find it difficult to realize 

their fullest potential [7]. The use of more data and information related to the IA in the 

study can be more beneficial and effective for a better understanding of the role of the 

process in various sectors. Thus, the lack of implementation of more effective strategies in 

the study is the one of drawbacks of the research.  

 

CONCLUSION 

From the above study, it can be concluded that the impact of IA makes a new generation in 

various kinds of business and service sectors. Most businesses can we able to implement 

new and innovative business methods in place of traditional business strategies by using 

the IA. The main risk for the business executing the IA is the lack of skill and transparency 

in the strategy. Using the methods the production rate of a business can be increased as but 



1912 Integrated Approaches To Organizational Success: A Comprehensive Study Of 

Management, Finance, Education, Social Science, And Marketing Strategies 

 
the previous rate. Therefore, the finance, education, and marketing sectors have to be more 

careful about the proper tactics for the implementation of the method.  
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