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Abstract  

Determining whether the performance of a Village-Owned Enterprise on a beef cattle 
farming unit is good or not can be done by measuring the income level of the farmer and 
the number of beef cattle populations managed by the Village-Owned Enterprise. The 
purpose of this study was to determine the factors that influence the performance of Village 
Owned Enterprises beef cattle breeding units. The research method used is a survey 
method, with a unit of analysis of beef cattle breeders and Village-Owned Enterprise 
administrators consisting of 30 people consisting of Village Heads, Village-Owned 

Enterprise Administrators, and breeders selected using purposive random sampling. Data 
was collected through Focus Group Discussions and interviews with the help of 
questionnaires to answer the research objectives regarding the factors that influence the 
performance of Village-Owned Enterprises in beef cattle farming units. Each variable 
measured uses a Likert scale, namely 1 = not good, 2 = not good, 3 = good. The data that 
has been collected is then analyzed using the Structural Equation Model. The results of the 
research show that the performance of Village-Owned Enterprise management, growth of 
beef cattle businesses, human resources, and management of Village-Owned Enterprises 
influence the performance of Village-Owned Enterprises in beef cattle farming units in 

Bantaeng Regency both directly and indirectly.  
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1. INTRODUCTION  

Beef cattle bree ing in In onesia is very important to  o because with beef cattle bree ing, 

quality cattle can be pro uce  an  it is also the basis for efforts to meet the  omestic 

 eman  for beef which has been a problem for the government to  ate. To anticipate the 

lac  of availability of beef, the government issue  a policy to import cattle or beef from 

abroa  which of course  rains the regional revenue an  expen iture bu get. 
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In or er to realize cattle bree ing in In onesia an  improve community welfare, the 

government establishe  a business entity, namely the Village-Owne  rnterprise, which in 

uinister of aome Affairs Regulation Number 11 of 2021 explains that Village-Owne  

rnterprises are establishe  in accor ance with the nee s an  potential of the village to 

increase the financial capacity of the village government in a ministering government. an  

increasing people's income through various economic business activities for rural 

communities [1,2]. 

rstablishment an   evelopment of Village-Owne  rnterprises as an effort to consoli ate 

the rural economy that is oriente  towar s the nee s an  potential of the village, as well as 

prioritizing businesses in the context of meeting community nee s such as supplying the 

community's staple goo s, facilities for fulfilling basic necessities of life such as clean 

water facilities, communication facilities, an  mobility so that The community has goo  

accessibility for interaction with outsi e the village [3]. Accor ing to [4], the establishment 

of Village-Owne  rnterprises is a manifestation of pro uctive village economic 

management that is carrie  out in a cooperative, participatory, emancipatory, transparent, 

accountable an  sustainable manner. 

If the program that has been planne   oes not run accor ing to the mutual agreement, it 

will  isrupt the  evelopment of a Village-Owne  rnterprise an  will experience problems, 

even though the structure is sufficient, sometimes the enthusiasm an  innovation of the 

management is often slow. Accor ing to [5], human resources are a real phenomenon in the 

fiel  in the process of implementing a policy an  wor  program that has been planne  by 

the Village-Owne  rnterprise together with other sta ehol ers. 

There are several factors that ma e Village-Owne  rnterprises unable to run optimally an  

effectively. One of the factors is the existence of problems that occur internally in Village-

Owne  rnterprises or problems that occur between organizations. The ineffectiveness of a 

business unit in a Village-Owne  rnterprise is of course greatly influence  by various 

factors, both external factors an  internal factors [6]. 

ietermining whether the performance of a Village-Owne  rnterprise on a beef cattle 

farming unit is goo  or not can be  one by measuring the income level of the farmer an  

the number of beef cattle populations manage  by the Village-Owne  rnterprise. The 

further  evelopment of the Village-Owne  rnterprise Beef Cattle Farming Business Unit 

will have a positive impact on farmers, an  this will also provi e a  e  value to the farmers' 

perception an  the village's original income. 

 

2. RESEARCH METHODS 

Bantaeng Regency, South Sulawesi Province is location for this research. The research 

metho  use  is a survey metho , with a unit of analysis of beef cattle bree ers an  Village-

Owne  rnterprise a ministrators of 30 people consisting of Village aea s, Village-Owne  

rnterprise A ministrators, an  Farmers who were selecte  using purposive ran om 

sampling. iata was collecte  through Focus Group iiscussions an  interviews with the 

help of questionnaires to answer the research objectives regar ing the factors that influence 

the performance of Village-Owne  rnterprises in beef cattle farming units. rach variable 

measure  uses a Li ert scale, namely 1 = not goo , 2 = not goo , 3 = goo . The  ata that 

has been collecte  is then analyze  using the Structural rquation uo el. 

 

3. RESULT AND DISCUSSION 

The results of the Structural rquation uo el analysis of the factors that affect the 

performance of Village-Owne  rnterprises beef cattle farming units start with analysis the 

causality relationship  iagram. 
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Figure 1. Causality Relationship iiagram 

iescription:  

X1   : Performance of Village-Owne  rnterprise uanagement 

X1.1 : uembers' perceptions of the success of the management of Village Owne  rnterprises 

X1.2 : Number of meetings atten e  by members of Village Owne  rnterprises 

X1.3 : Benefits of Village Owne  rnterprises felt by members 

X2  : Growth of Beef Cattle Business 

X2.1 : Farmer's income from beef cattle business 

X2.2 : Number of beef cattle owne  before joining the Village-Owne  rnterprise 

X2.3 : Number of beef cattle owne  after joining a Village-Owne  rnterprise 

X3  : auman Resources 

X3.1 : Formal e ucation for members of Village-Owne  rnterprises 

X3.2 : Business experience of members of Village Owne  rnterprises 

X3.3 : Non-formal e ucation for members of Village-Owne  rnterprises 

Y1   : Performance of Village-Owne  rnterprises 

Y1.1 : Income of Village-Owne  rnterprises 

Y1.2 : uembers' perceptions of the effectiveness of village-owne  enterprises 

Y1.3 : uembers' perceptions of the contribution of Village-Owne  rnterprises to the 

village's original income 

Y1.4  : uembers' perceptions of the facilities provi e  by Village-Owne  rnterprises 

Y2    : uanagement of Village Owne  rnterprises 

Y2.1  : Involvement of members in business planning 
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Y2.2  : uembers' un erstan ing of the management of Village-Owne  rnterprises 

Y2.3  : Number of training/gui ances atten e  by members 

Y2.4  : Involvement of members in the implementation of the business 

Figure 1 shows a blue roun  shape showing that the objective variables are in line with 

expectations when collecting  ata. Li ewise with other shapes forme  from each in icator. 

Causality relationship are simply  escribe  in flowchart form using the PLS application. 

3.1 Vali ity test 

Vali ity tests are carrie  out to show the extent to which a measuring instrument can 

 escribe a factor that will be measure  through a survey. If the stan ar ize  loa ing factor 

is 0.70 then a parameter is consi ere  to have goo  vali ity for the concept or latent 

variable. 

 

Figure 2. Stan ar ize  Loa ing Factors iiagram 

Figure 2 shows that all in icators are  eclare  vali  starting from X1.1 to Y2.4 because the 

stan ar ize  loa ing factor value is 0.70. So the performance of the Village-Owne  

rnterprise management, the growth of the beef cattle business, human resources, an  the 

management of the Village Owne  rnterprise have an influence on the performance of the 

Village Owne  rnterprise Beef Cattle Farming Unit in Bantaeng Regency. 

3.2 Reliability Test  

Reliability testing is one of the in icators in Sru-PLS  ata processing which functions as 

an in ication of the  ata on how reliable or trustworthy the types of questions in the 

questionnaire are. rach measuring tool must be able to pro uce mostly reliable 

measurements from time to time. The Cronbach Alpha coefficient is use  in testing  ata 

reliability. If the research instrument in icator has a Cronbach Alpha coefficient of 0.70 

then it is consi ere  reliable. 

Table 1. Reliability Test 

Question Items 
Cronbach 

Alpha 

Average Variance rxtracte  

(AVr) 

Village-Owne  rnterprise management performance 0.817 0.733 

Beef Cattle Business Growth 0.858 0.774 

auman Resources  0.878 0.805 
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Village-Owne  rnterprise Performance 0.801 0.627 

uanagement of Village-Owne  rnterprises 0.833 0.666 

Tabel 1 shows the alpha coefficient (cronbach alpha) has a value above 0.70 an  an AVr 

value > 0.6. This means that all research variabels provi e vali  results so that they have 

appropriate reliability an  high accuracy to be use  as variable in research. 

3.3 rvaluation of uo el Accuracy Criteria 

To assess the suitability of the mo el from the  iagram shown in Figure 2, an evaluation of 

the mo el accuracy criteria is carrie  out. The calculation results of the PLS Sru mo el 

pro uce a calculation of the goo ness of fit in ex as shown in Table 2. 

Table 2. The results of calculating the goo ness of fit in ex 

Size Value Criteria Results 

SRuR 0.015 < 0.1 Fit 

NFI 0.767 Closer to 1 the better Fit 

The NFI value of 0.767 means that 76.7% of the mo el is fit, an  the SRuR value of 0.015 

is below 0.1. Base  on the two criteria for mo el accuracy that have been analyze , it can 

be conclu e  that the mo el is  eclare  fit. Base  on the results obtaine , the a juste  R-

square value for the Village Owne  rnterprise performance variable is 0.735, which means 

the a juste  R-square is in the high category, while the Village Owne  rnterprise 

management variable is 0.562, which means the a juste  R-square is in the high category. 

3.4 aypothesis Test Results 

aypothesis testing is in icate  by one arrow on the mo el  iagram an  correspon s to the 

given hypothesis. The  irect influence on this research mo el is  escribe  in Table 3. 

Table 3. Testing the iirect rffect aypothesis 

 Coefficient T Statistics P Values 

X1 → Y1 0.212 2.516 0.030 

X1 → Y2 0.329 2.668 0.019 

X2 → Y2 0.159 2.639 0.025 

X3 → Y1 0.952 3.123 0.000 

X3 → Y2 0.419 2.305 0.043 

Tabel 3 menunju  an bahwa hasil hubungan secara langsung yang  ijelas an sebagai 

beri ut: 

1. The performance of village-owne  enterprise management (X1) has a significant 

effect on the performance of village-owne  enterprises (Y1) because it has a p-value <0.05 

(0.030). The  irect effect of the performance of the management of Village-Owne  

rnterprises on the performance of Village-Owne  rnterprises is 0.212, which means that 

if the performance of the management of Village-Owne  rnterprises increases by one unit, 

the performance of Village-Owne  rnterprises can increase by 21.2%, which is a positive 

influence. 

2. The performance of village-owne  enterprise management (X1) has a significant 

effect on the management of village-owne  enterprises (Y2) because it has a p-value <0.05 

(0.019). The  irect effect of the performance of BUuirS management on the management 

of Village-Owne  rnterprises is 0.329, which means that if the performance of the 

management of Village-Owne  rnterprises increases by one unit, the management of 

Village-Owne  rnterprises can increase by 32.9%, which is a positive influence. 
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3. The growth of the beef cattle business (X2) has a significant effect on the 

management of village-owne  enterprises (Y2) because it has a p-value <0.05 (0.025). The 

 irect effect of the growth of the beef cattle business on the management of Village-Owne  

rnterprises is 0.159, which means that if the growth of beef cattle increases by one unit, 

the management of Village-Owne  rnterprises can increase by 15.9%, which is a positive 

influence. 

4. auman resources (X3) have a significant effect on the performance of Village-

Owne  rnterprises (Y1) because they have a p-value <0.05 (0.000). The  irect effect of 

human resources on the performance of village-owne  enterprises is 0.952, which means 

that if human resources increase by one unit, the performance of village-owne  enterprises 

can increase by 95.2%, which is a positive influence. 

5. auman resources (X3) have a significant effect on the management of Village-

Owne  rnterprises (Y2) because they have a p-value <0.05 (0.043). The  irect influence 

of human resources on the management of Village-Owne  rnterprises is 0.419, which 

means that if human resources increase by one unit, the management of Village-Owne  

rnterprises can increase by 41.9%, which is a positive influence. 

Apart from being able to analyze the  irect influence of exogenous constructs on 

en ogenous constructs, Sru is also able to analyze the in irect influence of exogenous 

constructs on en ogenous constructs which are not aime   irectly with arrows. Table 4 

explains the in irect effects of the research mo el. 

Table 4. In irect Influence aypothesis Testing 

 Coefficient T Statistics P Values 

X1 → Y2 → Y1 0.121 2.507 0.028 

X2 → Y2 → Y1 0.173 2.628 0.045 

X3 → Y2 → Y1 0.268 2.335 0.021 

Table 4 shows that the results of the in irect relationship are explaine  as follows: 

1. The performance of the management of Village-Owne  rnterprises (X1) has a 

significant effect on the performance of Village-Owne  rnterprises (Y1) through the 

management of Village-Owne  rnterprises (Y2) because it has a p-value <0.05 (0.028). 

The in irect effect of the performance of Village-Owne  rnterprise management on the 

performance of Village-Owne  rnterprises is 0.121, which means that if the performance 

of Village-Owne  rnterprise a ministrators increases by one unit, the performance of 

Village-Owne  rnterprises can increase in irectly by 12.1%, which is the influence This 

in irect is positive. 

2. The growth of the beef cattle business (X2) has a significant effect on the 

performance of Village-Owne  rnterprises (Y1) through the management of Village-

Owne  rnterprises (Y2) because it has a p-value <0.05 (0.045). The in irect effect of the 

growth of the beef cattle business on the performance of Village-Owne  rnterprises is 

0.173, which means that if the growth of the beef cattle business increases by one unit, the 

performance of Village-Owne  rnterprises can increase in irectly by 17.3%, where this 

in irect effect is positive. 

3. auman resources (X3) have a significant effect on the performance of Village-

Owne  rnterprises (Y1) through the management of Village-Owne  rnterprises (Y2) 

because they have a p-value <0.05 (0.021). The in irect influence of human resources on 

the performance of Village-Owne  rnterprises is 0.268, which means that if human 

resources increase by one unit, the performance of Village-Owne  rnterprises can increase 

in irectly by 26.8%, where this in irect influence is positive. 
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uanagers of Village-Owne  rnterprises are expecte  to be professional an  have capacity, 

because so far Village-Owne  rnterprise managers are recruite  through village meetings 

but are not processe  properly, an  are almost appointe  base  on close emotional 

relationships rather than capabilities [7]. 

The role of Village-Owne  rnterprises in the beef cattle business is to be raise  by bree ers 

by utilizing resources optimally an  efficiently accor ing to natural con itions, socio-

economic con itions of the community, infrastructure,  eveloping livestoc  technology 

an  supporting institutions an  policies [8]. The types of businesses manage  by Village-

Owne  rnterprises have been regulate  in ministerial regulations covering services, 

 istribution of nine basic commo ities, tra ing of agricultural pro ucts [9]. An  or small 

an  househol  in ustries an  can be  evelope  accor ing to the potential nee s of the 

village. From the various efforts carrie  out by the Village Owne  rnterprise, it is hope  

that later it can be utilize  for business  evelopment. 

The existence of a Village-Owne  Business rntity with a beef cattle farming unit in the 

farmer's environment can provi e stimulation for farmers to further  evelop their business. 

Thus, Village-Owne  rnterprises were forme  to be pioneers in buil ing business interest 

in rural communities. One alternative strategy in  eveloping beef cattle farming is 

optimizing an   eveloping farmer s ills [10, 11]. 

Base  on the results of interviews with informants, the participation of bree ers as members 

of Village-Owne  rnterprises in training an  technical gui ance also  epen s on the 

material provi e . Farmers in general want training materials an  technical gui ance to at 

least inclu e material on selecting goo  livestoc  see s, repro uctive management an  

mating systems, housing systems, livestoc  rearing management, an  forage an  fee  

processing technology as well as health an   isease control [12, 13]. Solving priority 

problems for Village-Owne  rnterprises is carrie  out in two ways, namely in the short 

term by efforts to increase the capacity of human resources for managers, an  in the long 

term by utilizing a equate human resources for the operation of information technology 

an  social me ia [14,15]. 

The success an   evelopment of Village-Owne  rnterprises in carrying out their  uties an  

obligations rests on the shoul ers of the Village-Owne  rnterprises a ministrators, 

although the form of Village-Owne  rnterprises seems simpler compare  to other business 

entities, the implementation of the Village-Owne  rnterprises program is not simple 

because in implementing the program In existing cases, the a ministrators of Village-

Owne  rnterprises must truly un erstan  the con itions an  potential of local villages an  

must always innovate to face any existing changes, without ignoring previously establishe  

goals. The success of managing Village-Owne  rnterprises is not only  etermine  by one 

factor, but is influence  by various existing factors, such as human resources, finances, 

stan ar  operating proce ures an  others [16]. 

 

4. CONCLUSIONS 

From the research results, it can be conclu e  that the performance of Village-Owne  

rnterprise management, growth of beef cattle businesses, human resources, an  

management of Village-Owne  rnterprises influence the performance of Village-Owne  

rnterprises in beef cattle farming units in Bantaeng Regency both  irectly an  in irectly. 
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