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Abstract 
 

The aim of this study is to explore the mediating role of employee happiness on the relationship 

between visionary leadership and employee creativity in the universities of Saudi Arabia. 

Although there are growing interest toward studying the effect of leadership on employee 

creativity, still there is a lack of empirical evidence in this area. This study followed the 

quantitative approach, so 100 self-administered questionnaires were collected from academic 

staff. For analyzing the data, we employed SPSS, and Smart-PLS software for having the 

results of this study. The results indicated that visionary leadership has a positive impact on 

employee happiness and creativity, however, employee happiness is found not predicting 

employee creativity. Moreover, the results also showed that the role of mediator of employee 

happiness is not found. Therefore, the study provided new ideas and implications for leaders 

and policymakers due to the significant role of visionary leadership for increasing the 

employees’ happiness and creativity in workplace. 
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1.0 Introduction 
 

Nowadays, the competitive advantage is become crucial for organizations in order to continue 

making profits or providing the best services. One of the most significant competitive 

advantage is having creative employees in organization. Employee creativity is acting as the 

basis for organizational creativity, organization’ score competency, and an organization’s 

competitive advantage at the end (Woodman, Sawyer, and Griffin 1993). Thus, employee 
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creativity is described as the basis for product innovation, which is widely expressed as an 

igniter of innovation and some scholars suggested that all innovations begun with the creative 

ideas (Chaubey, Sahoo, and Khatri 2019). According to Gong et al. (2009) who defined 

creativity as introducing new and useful ideas which improve the overall effectiveness of the 

organizational processes (Gong et al. 2009). Moreover, employees’ creativity also refers to the 

degree to which an employee demonstrates new ideas or applications for activities and 

solutions at work (Edwards 1989). These definitions emerged from industrial environment or 

business, however, there are other definitions related to service organizations such as schools 

and universities. Due to that, some scholars have investigated the teacher creativity. Teacher 

creativity in the learning process is actions that are deliberately taken by teachers to develop, 

convey and use new or different ideas from before in carrying out interactive, interesting and 

effective learning activities so as to improve learning outcomes (Makhrus, Sunardi, and 

Retnowati 2022). While, teacher creativity consists of several dimensions are; i) Curiosity; ii) 

Persistent development of ideas; iii) respect for students' ideas; iv) Implementation of novelty 

in learning activities; and v) Dare to take risks (Makhrus et al. 2022). Furthermore, creative 

teacher enhances learning process and make it is meaningful, and profoundly experiential that 

will be helpful for students’ improvement in terms of elevating their cognitive and emotional 

skills (Chen and Yuan 2021). Relatedly, the creative teaching of teachers is an important factor 

producing creativity of teaching, which has need nowadays for education development (Sharma 

2017). Empirical evidence showed that creative teaching is surrounded by internal factors (e.g., 

motivation, characteristics, attitude, ability, and teaching experience of teachers) and external 

factors (e.g., students’ attitudes, students’ interactions with the school environment, the school 

administration, and the teaching media used) (Chen and Yuan 2021; Sharma 2017). These 

factors have a positive or negative effect on teaching or teacher creativity. Thus, managers of 

organizations are keen to search for effective ways to facilitate and enhance employee 

creativity. Li et al. (2023) concluded that employee creativity is increased and supported by 

leaders in organization. Although, literatures showed the positive influence of leadership styles 

on enhancing the employee creativity such as transformational leadership (Chaubey et al. 2019; 

Gong et al. 2009), authentic leadership (Semedo, Coelho, and Ribeiro 2017), and visionary 

leadership (Li et al. 2023; Zhou et al. 2018). There still a lack of studies in examine the 

relationship between leadership and creativity. More specifically, the relationship between 

visionary leadership and employee creativity in tertiary institutions. In contrast, the previous 

studies focused on employee creativity at profitable organizations such as company or firms in 

general, however, less studies focused on non-profitable organizations such as schools and 

universities. In addition, there also some studies have addressed the relationship in the Western 

culture, however, there is a lack of research been conducted in non-Western culture (Li et al. 

2023). Therefore, this study attempt to achieve two objectives; first, to investigate the 

relationship between visionary leadership and employee creativity in Universities in Saudi 

Arabia. Second, to examine the mediating role of employee happiness between visionary 

leadership and employee creativity. 
 

2.0 Literature review 
 

2.1 Visionary leadership and employee creativity 
 

Recently, research has paid more attention toward visionary leadership as one of the helpful 

styles that has significant effect on employee/ organizational performance. Visionary 

leadership refer to the leader's ability to create and articulate a realistic, trustworthy, attractive, 

vision of the future for an organization or organizational unit that continues to grow and 

improve today (Makhrus et al. 2022). Also, it defined as leaders’ ability to communicate their 
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vision for the organization to other employees, with the intention to persuade them to accept 

and follow this vision (Bunnoiko and Atthirawong 2017). Moreover, visionary leadership 

consists the ability, capability, extraordinary expertise to offer success and triumph in the future 

(Apriyani, Sutisna, and Suharyati 2019). Thus, visionary leaders are able to expect that might 

arise, manage the future and encourage others to act in the right ways. In other words, visionary 

leaders are able to see the challenges and opportunities before they occur and then set the 

organization to achieve its best goals (Apriyani et al. 2019). Another description of visionary 

leaders as those who are able to build a 'new dawn' with intuition and imagination, appreciation, 

and boldness. They present a challenge as an effort to provide the best for the organization and 

make it as something evocative to achieve organizational goals (Sugiarti 2017). Thus, in order 

to visionary leadership to be effective, there are suggested indicators as; i) creating a vision 

into action, ii) thinking of the future iii) motivating inspiration, iiiv) intellectual 

encouragement, v) personal attention and vi) communicating well (Apriyani et al. 2019). 
 

Based on above-mentioned definitions, scholars argued that visionary leaders can increase the 

productivity, performance, and creativity among employee and organization (Darma, 

Notosudjono, and Herfina 2021; Li et al. 2023; Makhrus et al. 2022). On the other hand, we 

found some studies have highlighted that visionary leadership may have a positive impact on 

employee creativity at workplace. For example, Li et al. (2023) investigated the role of 

visionary leadership on employee creativity for 229 employees who working in seven 

enterprises in South China. The results showed that visionary leadership has a positive effect 

on employee creativity (Li et al. 2023). Moreover, in Indonesia, Apriyani and colleagues 

(2019) examined the relationship between visionary leadership and teacher creativity in 

schools. The results revealed that visionary leadership has a significant effect on teacher 

creativity (Apriyani et al. 2019). Therefore, and based on abovementioned evidence we 

proposed that; H1: visionary leadership has a positive effect on employee creativity among 

academic staff in Saudi universities. 
 

2.2 Visionary leadership and employee happiness 
 

In recent decades, academicians have increased interest toward studying the happiness. This 

because happiness consists a variety of forms such as pleasant moods and emotions, well-being, 

and positive attitudes. Happiness is also can be a form of joy, appears in every typology of 

‘basic’ human emotions (Fisher 2010). Hence, happiness can be referred to as a general term 

that describes life in peace and happiness (Fisher 2010; Isa et al. 2019). Moreover, happiness 

is something that is subjective and needed by humans. However, the interpretation of each 

individual's happiness is vary due to the differentiation in physical and mental effects on human 

life (Isa et al. 2019). So, the spreading of happiness among employees is an important for 

organizations in order to achieve their goals in future. The empirical evidence showed that 

when employees are become happy enjoying their tasks, they will be more productive and less 

stressed at workplace (Akgunduz, Bardakoglu, and Kizilcalioglu 2023; Fisher 2010; Opatha 

and Uresha 2020; Semedo, Coelho, and Ribeiro 2019). In this context, it is important for 

organizations to ensure that the employees are able to remain loyal and continue working in 

the organizations through their leaders (Isa et al. 2019). Accordingly, there are many studies 

addressed the significant role of leadership styles on employee happiness. For instance, Isa et 

al. (2019) examined the effect of leadership on employees’ happiness in Malaysia. The results 

revealed that leaders have a positive effect on employees’ happiness at work (Isa et al. 2019). 

Further, Semedo et al. (2019) investigated the relationship between authentic leadership and 

employee happiness of 543 employees working in Cape Verdean organizations. The results 

indicated that authentic leadership has positively related to employees’ happiness (Semedo et 

al. 2019). However, Yang (2014) addressed the impact of ethical leadership on employee 
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happiness among Chinese. The results showed the negative impact of ethical leadership on 

employee happiness (i.e., well-being) (Yang 2014). Therefore, and based on the previous 

empirical evidence, we proposed that; H2: visionary leadership has a positive effect on 

employee happiness. 
 

2.3 Employee happiness and employee creativity 
 

Happiness is an umbrella term for all that is good which contributes to the 'wellbeing' or 'quality 

of life' of both individuals and society (Veenhoven 2011). Due to the importance of happiness, 

research findings showed that there is a significant relationship between happiness and 

employee creativity at workplace. According to Diržytė et al. (2021) studied the relationship 

between employee happiness and employee creativity. The results showed that there is a 

significant association between happiness and creativity (Diržytė et al. 2021). Furthermore, 

Semedo et al. (2017) also found that happiness has a positive effect on employee creativity 

(Semedo et al. 2017). in the context of university students, Pannells and Claxton (2008) 

addressed the relationship between happiness and creativity among students. The results 

revealed that happiness has a positive influence on student creativity (Pannells and Claxton 

2008). Therefore, and based on the stated evidence, we suggest that; H3: Happiness has a 

positive effect on employee creativity. 
 

2.4 The mediating role of Employee happiness 
 

Previous research suggested the essential role of happiness as a mediator between leadership 

and positive outcomes. However, there is a lack of research in address the issue of mediation 

and moderation variable in the happiness literature. For example, Semedo and colleagues 

(2017) examined the role of happiness between authentic leadership and employee creativity. 

The results showed that employee happiness is playing a significant mediation role between 

authentic leadership and employee creativity (Semedo et al. 2017). Furthermore, the prior 

findings showed that there is direct relationship between visionary leadership and happiness 

(Isa et al. 2019; Opatha and Uresha 2020; Semedo et al. 2017, 2019). On the other hand, there 

are some studies have found that happiness has a positive influence of employee creativity 

(Diržytė et al. 2021; Giacinto, Ferrante, and Vistocco 2007; Pannells and Claxton 2008). 

Therefore, and based on the above-mentioned empirical evidence, we proposed that; H4: 

Employee happiness is mediating the relationship between visionary leadership and employee 

creativity. 
 

2.4 Conceptual framework 
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3.0 Methodology 
 

3.1 Participants 
 

The data employed in this study were collected from academic staff who working King Khalid 

University (KKU) located in Saudi Arabia during the both months of November and December 

2023. We anticipated to collect data from 150 samples of academic staff in the stated university 

according to the rule of thumb depicted by the methodologist for sample size determination. 

Thus, according to Kerjcie and Morgan (1970) and Cohen (1969) table of minimum samples 

size (Krejcie and Morgan 1970; Sekaran 2003; Sekaran and Bougie 2016). So, we managed to 

collect 100 through google form questionnaires which it was interesting for increasing the 

degree of accuracy for having good results in future. 
 

3.2 Measures 
 

The questionnaire’s items for measurement were administrated in Saudi Arabia. The technique 

of back to back translation (Brislin 1970) applied to the questionnaire’s items because the 

language of respondents is Arabic, so the questions have translated into Arabic language. 

While, the final draft of items after more revisions, the questionnaires had been allocated to the 

respondents. Whereas, the constructs’ measures were specified in details. First, visionary 

leadership is assessed by five (5) items adapted from Conger et al. (1994). These items used in 

the previous studies (e.g. my leader has the vision and blueprint for the future), and the 

Cronbach α test showed the construct had good reliability (Cronbach’s alpha) was 0.88 

(Conger, Jay and Kanungo, Rabindra 1994). Second, employee creativity was measured by 

academic staff working in Saudi universities using Farmer et al. (2003) scale, which consisted 

of four (4) items. Examples include: “The employee seeks new ideas or new ways to solve 

problems” (Farmer, Tierney, and Kung-Mcintyre 2003). The Cronbach α test showed the 

construct had good reliability (Cronbach’s alpha) was 0.87. Finally, employee happiness was 

measured by four (4) items have adapted from Karakasidou et al. (2016). These measures used 

in previous research (e.g., In general, I consider myself happy at workplace) which was 

providing a good factor loadings (Karakasidou et al. 2016). whereas, Cronbach Alpha of grit’s 

items was 0.76. 
 

4.0 Data analysis and results 
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The Data has been collected and cleaned in order to be ready for final analysis. Regarding the 

theory of testing, we conducted descriptive analysis for demographic data and descriptive 

analysis for items have done through using SPSS 20.0 software which was ranged between 

0.76 to 0.88 for all constructs’ items in the study. In other words, Internal consistency reliability 

(Cronbach’s alpha) exceeded 0.70 for all items which it was reached the minimum threshold 

above 0.70. Then, we employed Smart-PLS version 4.0, for running the two stages analysis 

based on Structural Equation Modelling (SEM) (Hair, Joe F.Ringle and Sarstedt 2011; Nitzl 

2014; Sarstedt, Ringle, and Hair 2017); first, Confirmatory Factor analysis (CFA) which 

includes convergent and discriminant validity test for assessing the reliability and validity of 

constructs. Next, the second test is to run the path coefficient analysis, this mainly for 

hypotheses testing in order to come out with the results based on the primary data that collected 

from the respondents. 
 

4.1 Demographic Data 
 

Table 1: Showing the Description of Sample 
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The result of demographic data of this study includes males (n=4) 4.0% and females (n=96) 

96.0% working in KSA universities, and their ages between less than 25 (n=74) 74.0%, 

between 25 to 35 (n=8) 8.0%, between 36 to 45 (n=7) 7.0%, and between 46 to 55 (n=10) 

10.0%, and more than 55 (n=1) 1.0%. Further, in terms of education, the participants holding 

bachelor degree (n=7) 7.0%, master degree (n=5) 5.0%, doctorate degree (n=13) 13.0%, and 

Items  Frequency Percent% 

Gender Male 4 4.0 

 Female 96 96.0 

 Total 100 100.0 

Age Less Than 25 74 74.0 
 From 25 - 35 8 8.0 
 From 36 - 45 7 7.0 
 From 46 - 55 10 10.0 
 More than 55 1 1.0 
 Total 100 100.0 

Education Bachelor Degree 7 7.0 
 Master Degree 5 5.0 
 PhD or DBA 13 13.0 
 Others 75 75.0 
 Total 100 100.0 
 Lecturer 42 42.0 
 Assistant Professor 11 11.0 
 Associate Professor 1 1.0 

Occupation Full Professor 1 1.0 
 Officer 3 3.0 
 Others 42 42.0 
 Total 100 100.0 
 Less than 5 years 70 70.0 

Working 6 - 10 10 10.0 

Experience 11-15 9 9.0 
 More than 15 11 11.0 
 Total 100 100.0 
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other certificates was the ranked high (n=75) 75.0%. In addition, their occupation is more 

located between lecturer (n=42) 42.0%, assistant professor (n=11) 11.0%, associated professor 

(n=1) 1.0%, full professor (n=1) 1.0%, officer (n=3) 3.0%, and others (n=42) 42.0%. Finally, 

in term of experience, most of respondents are having experience from less than 5 years (n=70) 

70.0%, then from 6 to 10 years (n=10) 10.0%, then 11 to 15 years (n=9) 9.0%, and who their 

experience is more than 15 years (n=11) 11.0%. whereas, for more details see table no.1 under. 
 

4.2 Construct reliability and validity, and discriminant validity analysis 
 

According to Hair et al. (2017), the test of constructs’ items reliability and validity is assessing 

by establishing the composite reliability and discriminant validity which consist Composite 

Reliability (CR), Average Variance Extracted (AVE), Variance Inflation Factor (VIF), and 

Cronbach’s Alpha (CA) (Hair et al. 2017). Therefore, the Table 2 and Table 3 (Fronell-Lacker) 

is showing the construct reliability and discriminant validity of the measurement model which 

consists PCO as an independent variable, Grit as a mediator variable, and ACS as a dependent 

variable. The results showed that the model is consistent with threshold of validity by 

employing the CA was more than 0.70 for all constructs, CR was over 0.75, AVE was over 0.5, 

and VIF for multi-collinearity is less than 3. Hence, based on assessment of previous tests is 

ensuring the establishment of constructs validity and reliability for the model understudy. 
 

Table 2: Showing the construct reliability and validity 

Variables CA CR AVE VIF 

Creativity 0.87 0.89 0.72 1.264 

Happiness 0.76 0.88 0.60 1.264 

leadership 0.88 0.88 0.67 1.000 

Note: Composite Reliability (CR), Average Variance Extracted (AVE), 

Cronbach’s Alpha (CA), Variance Inflation Factor (VIF) 
 

Table 3: Showing the Fronell-Larcker criterion 

Variables Creativity Happiness Leadership 

Creativity 0.848 
  

Happiness 0.339 0.772 
  

leadership 0.580 0.453 0.817 
 

Note: the threshold is not exceeding 1%. 
 

4.3 Path analysis 
 

Path coefficient analysis is the second stage for assessing the model through examining the 

direct path and indirect path for the relationships in the model for extracting the values such as 

P-values and t-values that are more important for validating the hypotheses. 
 

Table 4: Showing Structural Path Model (Hypotheses testing) 
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H1: VL -> EC 0.537 0.138 3.877 *** Yes 

H2: VL -> EH 0.453 0.104 4.369 *** Yes 

H3: EH -> EC 0.096 0.122 0.790 0.430 No 

H4: VL -> EH -> EC 0.043 0.058 0.739 0.460 No 

Notes: *** = 0.000, SE = standard error; T- Value = > 1.645; P- Value = < 0.05. 
 

Accordingly, Table 4 is showing the effect of visionary leadership (VL), employee happiness 

(EH), and employee creativity (EC). Hence, the statistical results showed that; first, there is a 

positive relationship between VL and EC (β = 0.537, SE = 0.138 t = 3.877, p < 0.000), second, 

there is a positive relationship between VL and EH (β = 0.453, SE = 0.104, t = 4.369, p = 

0.000), third, there is insignificant relationship between EH and EC (β = 0.096, SE = 0.122, t 

= 0.790, p = 0.430), and finally, the statistical results of mediating effect showed that, there is 

no mediating effect of EH between VL and EC (β = 0.043, SE = 0.058, t = 0.739, p = 0.460) 

(see, Figure 2). Therefore, the statistical results indicated that H1(there is a positive relationship 

between VL and EC), and H2 (there is a positive relationship between VL and EH) were 

supported. However, H3 (there is a positive relationship between EH and EC), and H4 (EH 

mediate the relationship between VL and EC) were not supported. Generally, these results are 

matching with some studies and contradicted with others (For more details, see Table 4 and 

Figure 2). 
 

Figure 2: Structural Path Model 
 

5.0 Discussion 
 

The study focused on investigating the mediating effect of employee happiness on the 

relationship between visionary leadership and employee creativity. The results revealed that; 

first, H1 is proposed as “there is a positive relationship between visionary leadership and 



Elsit Abdalla Elfadul Mukhtar et al. 1293 
 

 

employee creativity,” which is supported and congruent with previous scholars findings such 

(Cai, Fan, and Wang 2023; Li et al. 2023; Zhou et al. 2018) who found that there is a positive 

link between visionary leadership and employee creativity in different countries. Second, H2 

is suggested that “there is a positive relationship between visionary leadership and employee 

happiness” which is supported and consistent with prior empirical findings of some studies as 

(Isa et al. 2019; Semedo et al. 2017) which showed the significant effect of visionary leadership 

on employee happiness. Third, H3 is proposed that “there is a positive relationship between 

employee happiness and employee creativity” which is not supported. In other words, the 

results showed there is insignificant relationship between employee happiness and employee 

creativity. This results is contradicted with work of (Diržytė et al. 2021; Semedo et al. 2019), 

whereas, it consistent with (Sindane 2011) who found that happiness has insignificant 

relationship with employee creativity. This is possible because not every happy employee is 

creative at his/her work due to the bundles of creativity. Hence, academic staff sometimes abide 

by curriculum of subjects sat by their university so will be hard to them to go out of that path 

in order to be more creative in their recent job. However, the happiness will lead to creativity, 

if the employee has pave way to do so. Finally, H4 is suggested that “employee happiness 

mediates the relationship between visionary leadership and employee creativity” which is not 

supported. This results is inconsistent with some literature such as (Semedo et al. 2017). 

However, in this study, employee happiness is not playing a mediator role between visionary 

leadership and employee creativity due to the possibility of nature of employee understanding 

to creativity or the happiness’ measures which we find that the previous studies operationalize 

the happiness as well-being. 
 

Therefore, this study brought new trajectories for future studies that to introduce the construct 

of happiness as a moderator which may provide more interesting results. In sum, the study 

offered interesting results that would be like eye opener for policymakers and leader in tertiary 

institutions for promoting the role of visionary leadership style for maximizing the employees’ 

happiness and creativity at work environment. 
 

6.0 Conclusion 
 

The objective of this study is to explore the mediating role of employee happiness on the 

relationship between visionary leadership and employee creativity in the universities of Saudi 

Arabia. The data collected from academic staff who working in King Khalid University (KKU). 

For analyzing the data, we employed SPSS, and Smart-PLS software for having the results of 

this study. The results revealed that visionary leadership has a positive impact on employee 

happiness and creativity, however, employee happiness is found not predicting employee 

creativity. Moreover, the results also showed that the role of mediator of employee happiness 

is not found. Therefore, these interesting results would give policymakers new trajectories for 

paying more attention to the role of visionary leadership at workplace in order to increase the 

employees’ happiness and creativity. 
 

7.0 Limitations 
 

Every research has surrounded by some limitations due to variety of aspects. Firstly, the 

objective of this study is to address the mediation effect of happiness on the relationship 

between visionary leadership and employee creativity. In contrast, future research should focus 

on the moderating effect of happiness because we found there is no mediation effect of 

happiness between visionary leadership and employee creativity. Secondly, the sample of the 

study is oriented to specific universities. However, the future studies need to have enlarging 

the sample size and may be from different context. Thirdly, in term of measurements of 
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employee happiness, the majority of previous research utilized an employee well-being to 

measure happiness. However, this study focused on the original measures of happiness. So, the 

gap and argumentation among literature is avail. Finally, this study employed quantitative 

methods for guiding procedures and results, but future studies may attempt other research 

methods such as qualitative approaches or mixed methods for providing interesting suggestions 

in future. 
 

8.0 Acknowledgement 
 

“The authors extend their appreciation to the Deanship of Scientific Research at King of Khalid 

University for funding this work through Small Groups Project under grand number 31/1444 

(2023). 

 

References 

Akgunduz, Yilmaz, Ovunc Bardakoglu, and Gaye Kizilcalioglu. 2023. “Happiness, Job Stress, Job 

Dedication and Perceived Organizational Support: A Mediating Model.” Journal of Hospitality 

and Tourism Insights 6(2):654–73. doi: 10.1108/JHTI-07-2021-0189. 

Apriyani, Peni, Entis Sutisna, and Henny Suharyati. 2019. “Empowerment Visionary Leadership and 

Job Satisfaction To Improve Teacher Creativity.” Jhss (Journal of Humanities and Social Studies) 

3(2):90–94. doi: 10.33751/jhss.v3i2.1463. 

Brislin, Richard W. 1970. Back-Translation for Cross-Cultural Research. Vol. 1. 

Bunnoiko, Kasem, and Walailak Atthirawong. 2017. “Confirmatory Factor Analysis towards Visionary 

Leadership of Supply Chain Managers in the Manufacturing Industry of Thailand.” Journal for 

Global Business Advancement 10(4):395–414. doi: 10.1504/JGBA.2017.086518. 

Cai, Wenjing, Xueling Fan, and Qiqi Wang. 2023. “Linking Visionary Leadership to Creativity at 

Multiple Levels: The Role of Goal-Related Processes.” Journal of Business Research 

167(July):114182. doi: 10.1016/j.jbusres.2023.114182. 

Chaubey, Akriti, Chandan Kumar Sahoo, and Naresh Khatri. 2019. “Relationship of Transformational 

Leadership with Employee Creativity and Organizational Innovation: A Study of Mediating and 

Moderating Influences.” Journal of Strategy and Management 12(1):61–82. doi: 10.1108/JSMA- 

07-2018-0075. 

Chen, Hsin Hao, and Yu Hsi Yuan. 2021. “The Study of the Relationships of Teacher’s Creative 

Teaching, Imagination, and Principal’s Visionary Leadership.” SAGE Open 11(3). doi: 

10.1177/21582440211029932. 

Conger, Jay, A., and N. Kanungo, Rabindra. 1994. “Charismatic Leadership in Organizations: Percieved 

Behavioral Attributes and Their Measurement.” Journal of Organizational Behavior 15(5):439– 

52. 

Darma, Dzul Qarnaen, Didik Notosudjono, and Herfina. 2021. “Strengthening Teamwork , Visionary 

Leadership and Self Effication in Efforts to Improve Teachers Creativity.” Psychology and 

Education 58(4):3825–37. 

Diržytė, Aistė, Tomas Kačerauskas, and Aidas Perminas. 2021. “Associations between Happiness, 

Attitudes towards Creativity and Self-Reported Creativity in Lithuanian Youth Sample.” Thinking 

Skills and Creativity 40(February). doi:10.1016/j.tsc.2021.100826. 

Edwards, Mark R. 1989. “Measuring. Creativity at Work: Developing A Reward‐For‐Creativity Policy.” 

The Journal of Creative Behavior 23(1):26–37. doi: 10.1002/j.2162-6057.1989.tb00515.x. 

Farmer, Steven M., Pamela Tierney, and Kate Kung-Mcintyre. 2003. “Employee Creativity in Taiwan: 

An Application of Role Identity Theory.” Academy of Management Journal 46(5):618–30. doi: 

10.2307/30040653. 

Fisher, Cynthia D. 2010. “Happiness at Work.” International Journal of Management Reviews 

12(4):384–412. doi: 10.1111/j.1468-2370.2009.00270.x. 

Giacinto, Marina Di, Francesco Ferrante, and Domenico Vistocco. 2007. “Creativity and Happiness.” 

International Conference, Policy for Happiness Siena 14–17. 



Elsit Abdalla Elfadul Mukhtar et al. 1295 
 

 

Gong, Yaping, Jia-Chi Huang, and Jiing-Lih Farh. 2009. “Employee Learning Orientation, 

Transformational Leadership, and Employee Creativity: The Mediating Role of Employee 

Creative Self-Efficacy.” Academy of Management Journal 52(4):765–78. doi: 

10.1108/dlo.2010.08124bad.003. 

Hair, Joe F.Ringle, Christian M., and Marko Sarstedt. 2011. “PLS-SEM: Indeed a Silver Bullet.” The 

Journal of Marketing Theory and Practice 19(2):139–52. doi: 10.2753/MTP1069-6679190202. 

Hair, Joseph F., Marko Sarstedt, Christian. M. Ringle, and S. P. Gudergan. 2017. “Advanced Issues in 

Partial Least Squares Structural Equation Modeling.” (June):254. 

Isa, Khairunesa, Siti Solehah Tenah, Asliaty Atim, and Nor Aishah Mat Jam. 2019. “Leading Happiness: 

Leadership and Happiness at a Workplace.” International Journal of Recent Technology and 

Engineering 8(3):6551–53. doi: 10.35940/ijrte.C5299.098319. 

Karakasidou, Eirini, Christos Pezirkianidis, Anastassios Stalikas, and Michael Galanakis. 2016. 

“Standardization of the Subjective Happiness Scale (SHS) in a Greek Sample.” Psychology 

07(14):1753–65. doi: 10.4236/psych.2016.714164. 

Krejcie, Robert V, and Daryle W. Morgan. 1970. “Determining Sample Size for Research Activities.” 

Educational and Psychological Measurement 30(3):607–10. 

Li, Hui, Tengbiao Zhao, Chenyi Li, and Xiaoran Pang. 2023. “Linking Visionary Leadership with 

Employee Creativity: Perceived Organizational Support as a Mediator.” Social Behavior and 

Personality 51(1):1–8. doi: 10.2224/sbp.12098. 

Makhrus, O. Sunardi, and R. Retnowati. 2022. “Increasing Teacher’s Creativity through the 

Development of Organizational Culture, Empowerment and Visionary Leadership of School 

Principles.” International Journal of Social and Management Studies (IJOSMAS) 3(2):20–34. 

Nitzl, Christian. 2014. “Partial Least Squares Structural Equation Modelling ( PLS-SEM ) in 

Management Accounting Research : Critical Analysis , Advances , and Future Directions.” 

Management Accounting Section Meeting 1–26. 

Opatha, H. H. D. P. .., and K. .. Uresha. 2020. “HRM and Its Impact on Employee Happiness: An 

Empirical Study on Sri Lankan Employees.” Asian Journal of Social Sciences and Management 

Studies 7(2):114–23. doi: 10.20448/journal.500.2020.72.114.123. 

Pannells, Tammy C., and Amy F. Claxton. 2008. “Happiness, Creative Ideation, and Locus of Control.” 

Creativity Research Journal 20(1):67–71. doi: 10.1080/10400410701842029. 

Sarstedt, Marko, Christian M. Ringle, and Joseph F. Hair. 2017. Handbook of Market Research. 

Sekaran, Uma. 2003. Research Methods for Business. Vol. 65. 
Sekaran, Uma, and Roger Bougie. 2016. Research Methods for Business: A Skill Building Approach. 

John Wiley & Sons. 

Semedo, Ana Suzete, Arnaldo Coelho, and Neuza Ribeiro. 2019. “Authentic Leadership, Happiness at 

Work and Affective Commitment.” European Business Review 31(3):337–51. doi: 10.1108/ebr- 

01-2018-0034. 

Semedo, Ana Suzete Dias, Arnaldo Fernandes Matos Coelho, and Neuza Manuel Pereira Ribeiro. 2017. 

“Authentic Leadership and Creativity: The Mediating Role of Happiness.” International Journal 

of Organizational Analysis 25(3):395–412. doi: 10.1108/IJOA-03-2016-0994. 

Sharma, Rajesh Kumar. 2017. “Emerging Innovative Teaching Strategies in Nursing.” JOJ Nursing & 

Health Care 1(2):17–20. doi: 10.19080/jojnhc.2017.01.555558. 

Sindane, Lindiwe M. 2011. “Acknowledgements The Researcher Would Take This Opportunity to 

Acknowledge People Who.” 

Sugiarti, Diyah Yuli. 2017. “Proceeding of International Conference on Islamic Education.” Pp. 143–48 

in Improvement Of Visionary Leadership For The Headmasters Of Private Madrasah Aliyah. Vol. 

2. 

Veenhoven, Ruut. 2011. Happiness: Also Known as “Life Satisfaction” and “Subjective Well-Being.” 

Woodman, Richard W., John E. Sawyer, and Ricky W. Griffin. 1993. “Toward a Theory of 

Organizational Creativity.” Academy of Management Review 18(2):293–321. doi: 

10.1177/0275074010381781. 

Yang, Conna. 2014. “Does Ethical Leadership Lead to Happy Workers? A Study on the Impact of Ethical  

Leadership, Subjective Well-Being, and Life Happiness in the Chinese Culture.” Journal of 

Business Ethics 123(3):513–25. doi: 10.1007/s10551-013-1852-6. 

Zhou, Lulu, Shuming Zhao, Feng Tian, Xufan Zhang, and Stephen Chen. 2018. “Visionary Leadership 

and Employee Creativity in China.” International Journal of Manpower 39(1):93–105. doi: 

 

Migration Letters 



1296 Exploring The Mediating Effect Of Employee Happiness On The Relationship Between Visionary 

Leadership And Employee Creativity In KSA 

 

 

10.1108/IJM-04-2016-0092. 


